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Tourism Management in Southern
Africa
Pearson South Africa

Tourism Marketing for Cities and
Towns
Using Social Media and Branding to
Attract Tourists
Taylor & Francis Understanding how places, particularly cities and towns, are
marketed to and consumed by tourists, is vital to anyone working in the tourism
industry. By creating and promoting a unique branded destination, the successful
marketer can attract new visitors to their city or tourism attraction. With the rise of
social media, there is even more scope to explore how tourism marketers can use
their own and other social media sites to communicate with today’s tech connected
traveler. In a new updated volume, Tourism Marketing for Cities and Towns provides
thorough and succinct coverage of place marketing theory speciﬁc to the tourism
industry. It focuses on clearly explaining how to develop the branded destination
with special emphasis on product analysis, promoting authenticity and, new to this
edition, the use of social media to create the personalized experiences desired by
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visitors. In addition, it contains a wide range of international examples and
perspectives from a large variety of diﬀerent stakeholders, alongside discussion
questions and strategic planning worksheets. This book provides both practical
advice with real-world application and a theoretical background to the ﬁeld as a
whole. Written in an engaging style, this book will be valuable reading for upper level
students and business practitioners of Tourism, Marketing, Urban Studies, Business
Management and Leisure Studies.

Industrial Tourism
Opportunities for City and
Enterprise
Routledge Industrial tourism presents opportunities, both in terms of income and as
a tool of management, for individual ﬁrms who open their doors - and consequently
their local regions - to the public. But how can these opportunities be organised in a
way that enables both the city and the enterprise to take advantage? This book
analyzes the conditions for successful industrial tourism development using case
studies of Wolfsburg, Cologne, Pays de la Loire, Turin, Shanghai and Rotterdam, and
makes astute recommendations for cities and companies with ambitions in this ﬁeld.

Tourism Crises
Management Responses and
Theoretical Insight
Routledge Don’t wait until it’s too late to learn how to manage a crisis situation The
impact of crises on tourism has increased in the last ten years in response to
terrorism, war, health emergencies, and natural disasters. Tourism Crises presents
the latest research on crisis management with in-depth analysis of tourism ﬂows and
the economic well-being of communities at the regional, national, and international
levels. This timely book examines a range of conceptual issues, including crisis
communication and the safety of employees of the industry, and features case
studies of responses to the World Trade Center terrorist attacks, SARS, the 1999
Austrian avalanche disaster, and the epidemic of foot-and-mouth disease in the
United Kingdom. As new crises emerge, it’s essential that the tourism industry be
prepared to minimize the impact on both hosts and guests. Tourism Crises identiﬁes
key issues that need to be addressed in dealing with future incidents, examining
speciﬁc cases of management success—and failure—with suggestions for improved
responses. Academics, practitioners, and professionals discuss eﬀective methods of
maintaining yield during crisis situations, oﬀering analysis, reﬂection, and new
management strategies. Topics addressed in Tourism Crises include: the signiﬁcance
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of communication in crisis situations keeping the media informed attracting business
after the crisis has passed how alpine areas can respond to the dangers of
avalanches the eﬀect of the SARS epidemic on Hong Kong, Singapore, and Japan a
typology of tourism crisis terms employee work stress in crisis situations quantifying
the eﬀects of tourism crises how tourism managers have re-tooled their promotional
campaigns after 9/11 and much more Tourism Crises is a must-have for tourism
professionals, practitioners, and academics as they develop new agendas for dealing
with future crisis situations.

An Introduction to the Geography of
Tourism
Rowman & Littleﬁeld This clear and engaging text introduces undergraduate
students to the vast and diverse subject of tourism through the lens of geography.
Indeed, geography and tourism have always been interconnected, and Velvet Nelson
draws on human and physical geography to interpret all facets of
tourism—economic, social, and environmental. She shows how geography provides
the tools and concepts to consider both the positive and negative factors that aﬀect
tourists and destinations, as well as the eﬀects tourism has on both peoples and
places. Her thematic approach uses real-world case studies, based on research and
on the experiences of tourists themselves, to vividly illustrate key issues. This
comprehensive introduction will enhance students' understanding of geographic
concepts and how they can be used as a way of viewing and understanding the
world.

Managing Chemical RisksCorporate
Response to Sara
Revised Edition
CRC Press SARA Title III is a legislative attempt to lower the risk of chemical
manufacturing and use to the public. These regulations have been in place now for
over four years and this valuable new book represents a series of studies that
explores the environmental management behavior of industrial corporations. The
book features excellent case studies that will serve as important reference material
for environmental managers, health and safety oﬃcials, regulators, consultants, and
environmental attorneys.

Information Search, Integration and
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Personalization
International Workshop, ISIP 2012,
Sapporo, Japan, October 11-13,
2012. Revised Selected Papers
Springer This book constitutes the refereed post-proceedings of the 7th
International Workshop on Information Search, Integration and Personalization, ISIP
2012, held in Sapporo, Japan, in October 2012. The 14 revised full papers presented
were carefully reviewed and selected from 29 presentations. The papers are
organized in topical sections on knowledge federation and integration; social system
support and visualization; social information search and discovery.

The Economics of Tourism
Destinations
Springer Science & Business Media The book aims at providing an overview of
the main economic issues related to tourism activities. While tourism is an important
sector, contributing to more than 10% of the European Union’s GDP, research and
teaching at the university level has only recently grown to a considerable level, and
the ﬁeld still lacks a ﬁrm research methodology. This book approaches tourism
economics as an applied ﬁeld of study in which tourism markets are represented as
imperfect markets, with asymmetric and incomplete information among agents,
bounded rationality, and with a strong presence of externalities and public goods.
The economic issues studied in the book are approached both intuitively, largely
using examples and case studies, and formally, with mathematical formalizations in
text boxes.

Cultural Tourism in Southern Africa
Channel View Publications This volume provides an accessible overview of
cultural tourism in southern Africa. It examines the utilisation of culture in southern
African tourism and the related impacts, possibilities and challenges from deep and
wide-ranging perspectives. The chapters use case studies to showcase some of the
cultural tourism which occurs in the region and link to concepts such as authenticity,
commodiﬁcation, the tourist gaze and ‘Otherness’, heritage, sustainability and
sustainable livelihoods. The authors scrutinise both positive and negative impacts of
cultural tourism throughout the book and explore issues including the deﬁnition of
community, ethical considerations, empowerment, gender, participation and
inequality. The book will be a useful resource for students and researchers of
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tourism, geography, anthropology and cultural studies.

The SAGE International
Encyclopedia of Travel and Tourism
SAGE Publications Taking a global and multidisciplinary approach, The SAGE
International Encyclopedia of Travel and Tourism brings together a team of
international scholars to examine the travel and tourism industry, which is expected
to grow at an annual rate of four percent for the next decade. In more than 500
entries spanning four comprehensive volumes, the Encyclopedia examines the
business of tourism around the world paying particular attention to the social,
economic, environmental, and policy issues at play. The book examines global,
regional, national, and local issues including transportation, infrastructure, the
environment, and business promotion. By looking at travel trends and countries
large and small, the Encyclopedia analyses a wide variety of challenges and
opportunities facing the industry. In taking a comprehensive and global approach,
the Encyclopedia approaches the ﬁeld of travel and tourism through the numerous
disciplines it reaches, including the traditional tourism administration curriculum
within schools of business and management, economics, public policy, as well as
social science disciplines such as the anthropology and sociology. Key features
include: More than 500 entries authored and signed by key academics in the ﬁeld
Entries on individual countries that details the health of the tourism industry, policy
and planning approaches, promotion eﬀorts, and primary tourism draws. Additional
entries look at major cities and popular destinations Coverage of travel trends such
as culinary tourism, wine tourism, agritourism, ecotourism, geotourism, slow
tourism, heritage and cultural-based tourism, sustainable tourism, and recreationbased tourism Cross-references and further readings A Reader’s Guide grouping
articles by disciplinary areas and broad themes

Tourism, Tradition and Culture
A Reﬂection on their Role in
Development
CABI David Harrison has contributed to the academic study of tourism over the last
30 years. This book brings together a collection of his published material that
reﬂects the role played by tourism in 'development', both in societies emerging from
Western colonialism and in societies previously part of the Soviet system. The
overarching theme looks at how, promoted as a tool for development, tourism can
lead to conﬂict between competing elites, but can also empower groups previously
subject to constraint by traditional authorities. Tradition is intensely manipulatable
and always reﬂects power relations. Such pressure on tradition is but one aspect of
tourism's wider social impacts. This includes changes in economic and social
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structure, which, for many, constitute social problems that need to be addressed. At
the same time, 'sustainability', though apparently a worthy aim, can be a
problematic concept, especially when applied to 'traditional' cultures, and may
conﬂict with such ideals as egalitarianism.

The Economics of Recreation,
Leisure and Tourism
Routledge One of the leading texts in the ﬁeld, The Economics of Recreation,
Leisure and Tourism is the ideal introduction to the fundamentals of economics in
these industries, helping you to pass an economics module as part of tourism,
recreation, events or sport management degrees. It is written in an engaging style
that assumes no prior knowledge of economics. It applies economic theory to a
range of tourism industry issues at the consumer, business, national and
international level by using topical examples to give the theory real-world context.
This book is richly illustrated with diagrams, and contains a range of features such as
international case studies showcasing current issues, review questions and extracts
from journals to aid understanding and further knowledge, as well as new data and
statistics. This ﬁfth edition has been revised and updated to include: New content on
recent economic data, consumer choice looking at income–leisure decision
approaches, growth areas of sports and events, environmental issues, the impact of
the global economic crisis and what may happen in the future. Evidence is put
forward to provide a sense of the dynamics of world economies. Updated and new
international case studies throughout that demonstrate theoretical principles of
economics as applied to tourism Updated companion website with PowerPoint slides

Qualitative Research in Tourism
Ontologies, Epistemologies and
Methodologies
Psychology Press Whilst qualitative approaches are beginning to be more
commonly used and accepted in tourism, discussions of research methods have
rarely moved beyond practical considerations. Limited attention given to the
underlying philosophical and theoretical underpinnings that inﬂuence the research
process. This book links the theory with research practice, to oﬀer a more holistic
account of how qualitative research can be used in tourism.

Researching Tourism, Leisure and
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Hospitality for Dissertations and
Theses
Goodfellow Publishers Ltd Provides a step-by-step, user friendly guide to
successfully researching and compiling your dissertation or thesis. Now in its second
edition, this bestselling text has been fully revised and updated, and includes two
new chapters looking at conducting mixed methods research, as well as analysing
mixed methods research.

Tourism and Global Environmental
Change
Ecological, Economic, Social and
Political Interrelationships
Routledge This fascinating book is the ﬁrst comprehensive analysis of the
economic, social and political interrelationships between tourism and global
environmental change: one of the most signiﬁcant issues facing humankind today.
Its contributors argue that the impacts of these changes are potentially extremely
serious both for the tourism industry, and for the communities dependent upon it.
Integrating knowledge from the social and physical sciences, this signiﬁcant book
explores they key issues surrounding global environmental change, as well as
government and industry willingness to meet the challenges posed by it. Divided into
four main sections, it investigates: the tourism and global environmental change
relationship in speciﬁc environments global issues related to environmental change
diﬀering perceptions of global environmental change held by tourists and the tourist
industry. Comprehensive in scope, topical and integrative, this key text is essential
reading for students, scholars and researchers in all aspects of tourism, geography
and environmental studies.

Marketing Tourism Places (RLE
Tourism)
Routledge Tourism is well established as an important part of the new service
economy, and the rewards it oﬀers have stimulated intense competition in the
tourism industry. Many destinations compete to attract potential tourists, each place
having to work hard to distinguish itself from rivals oﬀering similar or alternative
attractions. This book, originally published in 1990, explores how destinations invest
increasing amounts of time and money into developing and promoting their
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'products'. The contributors, from both academic institutes and the tourism industry,
provide a multidisciplinary and professional analysis of what can be done to sell
tourism places. Using both theoretical and empirical approaches, they give examples
from diﬀerent areas of the industry and evaluate diﬀerent strategies a destination
can adopt for maintaining and increasing its market share. All the contributors
emphasize that selling tourism places must be a dynamic activity in which the place
products are constantly monitored, so that they can be revitalized, repositioned, or
renewed in the market context.

Routledge Library Editions: Tourism
Routledge This set re-issues 5 volumes originally published between 1985 and
1994. They focus on the impact of environmental issues on tourism management
tourism demand and forecasting the key methods of operation of companies within
the industry the functional areas of marketing, ﬁnance, organization and staﬃng
research and innovation corporate strategy. Multi-disciplinary and international in its
coverage (with particular emphasis on Europe) this collection will be of interest to
students and libraries in the areas of geography, tourism, and marketing.

Tourism and Sustainability
Development, Globalisation and
New Tourism in the Third World
Routledge "If unequal opportunities are large within many countries they are truly
staggering on a global scale", so concludes the World Bank’s 2006 World
Development Report. It is a global unevenness within which the barriers to inmigration of Third World migrants to wealthy ﬁrst world nations go ever higher,
whilst the barriers to travel in the reverse direction are all but extinct. So how
exactly can tourism contribute to narrowing this glaring inequality and gap between
the rich and the poor? Are ever expanding tourism markets – and the new,
responsible, forms of tourism in particular – a smoke free, socio-culturally sensitive
form of human industrialisation? Is alternative tourism really a credible lever for
lifting poverty stricken countries out of the mire of global inequality, setting them on
the right track to ‘development’, and making poverty history? Tourism and
Sustainability critically explores and challenges what have emerged as the most
signiﬁcant universal geopolitical norms of the last half century – development,
globalization and sustainability – and through the lens of new forms of tourism
demonstrates how we can better understand and get to grips with the rapidly
changing new global order. This third edition has been extensively updated and
includes new material on: poverty reduction, livelihoods and pro-poor tourism new
forms of tourism in cities continuing growth of the fair trade movement tourism’s
contribution to climate change volunteer and ‘gap’ tourism aﬀect of disasters on new
tourism. Drawing on a range of examples from across the Third World, Tourism and
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Sustainability illustrates the social, economic and environmental conditions for the
growth of new tourism. The book is original in its assessment of tourism through the
lens of power – who holds it; how it is used; and who beneﬁts from the exercise of
power in the tourism industry. Additionally, the analysis is an interdisciplinary one
and the book will therefore be useful to students of Human Geography,
Environmental Sciences and Studies, Politics, Development Studies, Anthropology
and Business Studies as well as Tourism itself.

Tourism and Development in the
Developing World
Routledge Tourism is widely considered to be an important factor in socio-economic
development, particularly in less developed countries. However, despite almost
universal recognition of tourism’s development potential, the extent to which
economic and social progress is linked to the growth of a country’s tourism sector
remains the subject of intense debate. Tourism and Development in the Developing
World oﬀers a thorough overview of the tourism-development relationship. Focusing
speciﬁcally on the less developed world and drawing on contemporary case studies,
this updated second edition questions widely-held assumptions on the role of
tourism in development and seeks to highlight the challenges faced by destinations
seeking to achieve development through tourism. The introductory chapter
establishes the foundation for the book, exploring the meaning and objectives of
development, reviewing theoretical perspectives on the developmental process, and
assessing the reasons why less developed countries are attracted to tourism as a
development option. The concept of sustainable development, as the most widely
adopted contemporary model of development, is then introduced and its links with
tourism critically assessed. Subsequent chapters explore the key issues associated
with tourism and development, including the rise of globalization; the tourism
planning and development process; the relationship between tourism and
communities within which it is developed; the management implications of trends in
the demand for and uptake of tourism; and an analysis of the consequences of
tourism development for destination environments, economies and societies. A new
chapter considers the challenges of climate change, sustainability of resource supply
(oil, water and food), global economic instability, political instability and changing
demographics. Finally, the issues raised throughout the book are drawn together in a
concluding chapter that assesses the tourism and development ‘dilemma’.
Combining an overview of essential concepts, theories and knowledge with an
analysis of contemporary issues and debates in tourism and development, this new
edition will be an invaluable resource for those investigating tourism issues in
developing countries. The book will be of interest to students of tourism,
development, geography and area studies, international relations and politics, and
sociology.
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Tourism and Crime
Key Themes
Goodfellow Publishers Ltd Recent years have seen growing media and political
attention to the issue of tourism and crime in a number of countries. Issues such as
drugs tourism, sex tourism & alcohol-related crime and disorder have highlighted
crimes and rule-breaking by tourists

A Modern Guide to Tourism
Economics
Edward Elgar Publishing This Modern Guide captures the evolution of foundational
tenets, theories, frameworks and models that buttressed tourism economics into an
evolving discipline, shining light on both new and old approaches. It systematically
examines current and future trends and issues related to new economic
perspectives, consolidating the notion of tourism economics as a discipline.

Dynamic Tourism
Journeying with Change
Channel View Publications This text claims that tourism needs a fresh and
updated approach and discusses why this is so. Dynamic tourism is an approach
which needs to be adopted by the tourism industry. This process caters for the
consumer's emerging familiarity with tourism, to meet rapid and on-going change,
and to be a reﬂection of the character and priorities of modern day society overall.
The book has three sections: one part introduces why change in tourism is necessary
and shows change appearing; the second section presents the practicalities with
examples from across the world; the ﬁnal section outlines the full concept of
dynamic tourism and says how it needs to be implemented in the future.

Introduction to Tourism
Routledge An Introduction to Tourism is the essential guide to the tourism industry.
It provides a comprehensive and authoritative introduction to all facets of tourism
including: the history of tourism; factors inﬂuencing the tourism industry; tourism in
developing countries; sustainable tourism; forecasting future trends. Tourism has
changed radically in recent years with the onset of many technological and economic
changes and an ever increasing concern for the environment. This book provides a
down-to-earth introduction to this complex and multi-faceted industry. This
invaluable introduction is written for all students of tourism and all those involved in
the industry who want to know more about the structure, component activities and
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environment within which they work.

Indian Tourism
Diaspora Perspectives
Emerald Group Publishing Indian Tourism brings together leading experts from all
over the world to assess the challenges and opportunities of the tourism sector in
India and its correlation to the country’s economic performance and prospects.

The Economics of Recreation,
Leisure and Tourism
Routledge Now in its third successful edition, The Economics of Leisure and Tourism
has been fully revised and updated to cover all the latest issues and changes, and
more. Essentially a real world text in applied economics, it explains the necessary
economic theories from ﬁrst principles and applies them to a range of leisure and
tourism problems and issues at the consumer, business, national and international
level. Key themes discussed are: * How is the provision of leisure and tourism
determined and could it be provided in a diﬀerent way? * What are the key
opportunities and threats facing leisure and tourism & environmental impacts? * How
can economics be used to manage leisure and tourism? International in its outlook,
this text uses examples from Brazil, China, India and Japan, as well as Europe, North
America and Australia. With an accompanying website with links and Powerpoint
resources for lecturers, this new edition provides: * New chapters on regeneration,
tourism as an economic development strategy, globalisation and ppolitical economy
of tourism. * Introduction of dependency theory and development economics
theories * Liberal use of press cuttings, journal articles and international case studies
* User friendly learning features such as: visual mapping of chapter contents,
chapter objectives, summaries of key points’ short answer questions.

Tourism Marketing for Cities and
Towns
Using Branding and Events to
Attract Tourism
Routledge Provides coverage of marketing theory speciﬁc to the tourism industry.
This work focuses on developing the branded destination with emphasis on
promotional planning. It contains international examples, discussion questions, and
strategic planning worksheets. Comienzo página.
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Tour Operators and Operations
Development, Management and
Responsibility
CABI With a focus on the creation and distribution of packaged holidays, this text
covers the fundamentals of business and the relationship between tour operators
and destinations. With particular reference to the sustainability of both parties, it
reviews the impacts and inﬂuences of tour operations and practices on destinations
within the overriding context of tour operator responsibility. It addresses the entirety
of this key component of the tourism sector, and reﬂects the shift in recent years
from traditional 'sun, sea and sand' holiday to more bespoke packages.

Marketing in Travel and Tourism
Routledge Marketing in Travel and Tourism aims to guide and support readers
through the complexities of tourism marketing in the 21st Century. It sets out clear
explanations of marketing principles and concepts adapted from mainstream
services marketing, and goes on to illustrate the range of applications currently
practised in the modern visitor economy. Now in its fourth edition, and reprinted
almost every year since 1988, each chapter of the book has been updated to include
current evaluations of all the key developments in marketing, especially consumer
centric marketing and the now focal role of the Internet in the marketing mix. The
chapters on communicating with cutomers have been extensively rewritten to take
account of e-marketing and related marketing developments in tourism that are
pulled together in a forward looking Epilogue. This fully revised edition includes: full
colour interior with pedagogic features such as discussion questions and exercises to
encourage further exploration of key areas new material on the role of e-marketing,
motivations and consumer behaviour ﬁve in-depth international case studies,
including Tourism New Zealand and Agra Indian World Heritage Site, along with 17
mini cases to contextualise learning a companion website:
www.elsevierdirect.com/9780750686938, packed with extra resources such as
Power Point slides and interactive multiple choice questions to aid teaching and
learningMarketing in Travel and Tourism provides a truly international and
comprehensive guide to marketing in the global travel industry, an indispensible text
for all students and lecturers.

Cultural Tourism
Juta and Company Ltd Stressing the interconnectedness of tourism and culture,
this valuable handbook explores what tourism industry professionals need to know to
succeed. Globalization, landmark attractions, and cultural heritage are among the
topics discussed from both international and local perspectives. Each chapter also
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concludes with a comprehensive series of self-assessment questions and a proposed
task that professionals and students can do to enrich their cultural learning
experience.

Tourism Marketing
Pearson Education India

Information and Communication
Technologies for Sustainable
Tourism
Routledge Sustainable development is a highly topical issue and is of critical
importance to tourism as the environment is of utmost importance for the continued
development and prosperity of the industry. There have been numerous texts
written on sustainable tourism and the measures to mitigate and manage this but
none which acknowledges Information and Communication Technologies (ICT) as a
mechanism of doing so despite being an emerging area of research. ICT in this
context refers to innovative tools which form an integrated system of software and
networked equipment that facilitates data processing information sharing
communication and the ability to search and select from an existing range of
products and services for an organisation’s beneﬁts. Despite the symbiotic
relationship, which exists between ICT and sustainable tourism, there has been little
research, which has considered how the use of such technology can be used to make
sustainable tourism development a more workable reality. This opportune book is
the ﬁrst to provide a focus on the interrelationship of these two important topics
demonstrating their synergies and providing insight into a new and innovative
approach to managing sustainable tourism development. It considers the use of
technology to reduce the negative impacts of tourism from both the demand and
supply side perspectives. A critical review of a range of cutting edge technologies
used by tourists and businesses to assess their usefulness in managing sustainable
tourism development from the macro to the micro level is also discussed. It further
integrates examples and practical applications to show how ICT can be an invaluable
mechanism in the management of sustainable tourism development. This cuttingedge volume provides a wealth of information on an important yet neglected
subject. This book will be invaluable reading for students, researchers, academics
and members of the tourism industry looking for new and innovate ways of fostering
a more sustainable tourism industry.

Tourism Crises
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Causes, Consequences and
Management
Routledge In a world of increasing uncertainty it is vital that managers within the
tourism industry are equipped with superior decision making skills and expertise
necessary to deal with crisis conditions. Tourism Crises provides an eﬀective
synthesis of crisis management and tourism research with a solid theoretical
foundation. It examines the principles and practices of crisis management within the
context of tourism as a multi-sector industry. Using up to date international case
studies, it tackles the following areas: · Political disturbance: the relationship
between politics and tourism and political inspired tourism crises. · Social unrest:
host-guest relations and tourists as targets of unrest · Economic instability: crises
arising from ﬂuctuating exchange rates and lack of investor conﬁdence ·
Environmental conditions: natural disasters and health crises · Technological crises;
transport accidents and crises arising from technical failure · Corporate crises.
Human resource issues and questions of ﬁnance With a user-friendly learning
structure, each chapter will assess the presence of and tendency towards particular
types of crisis, supported by a series of examples and cases, which describe
organisational situations, challenges and responses. Approaches to managing crises
will be assessed and appropriate tools and techniques of crisis management are
explored, enabling readers to gain an insight into this critical aspect of tourism
decision making and equipping them with the skills and expertise necessary to deal
with crisis conditions. * The ﬁrst student focussed textbook to coherently tackle this
signiﬁcant and important area * Examines the principles and practices of crisis
management within the context of the tourism industry * Uses up to date
international case studies involving terrorism, environmental crises, health crises
and technological crises, which have had major impacts on the industry.

Marketing in Travel and Tourism
Routledge Now in its third edition, the best-selling text, Marketing in Travel and
Tourism, explains the principles and practice of marketing as they are increasingly
being applied in the global travel and tourism industry. Building on the success of
previous editions, the authors have completely revised the text to reﬂect the
changes in the travel and tourism industry in the 21st century. International
examples and case studies drawn from recent practice in several countries are used
throughout the text. Case studies emphasising the role of ICT include: Microburners,
Travel Inn (budget hotels), RCI Europe, the Balearic Islands, and ICT and the role of
the Internet in international NTO strategies. With its comprehensive content and user
friendly style, Marketing in Travel and Tourism third edition takes the reader from an
initial deﬁnition of the subject matter through to the application of marketing in the
travel and tourism industry, discussing crucial components such as planning strategy
and the marketing mix, making it an indispensable text for both students and
practitioners alike.
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Tourism Impacts, Planning and
Management
Routledge Tourism Impacts, Planning and Management is a unique text, which links
these three crucial areas of tourism - impacts, planning and management. Tourism
impacts are multi-faceted and therefore are diﬃcult to plan for and manage. This
title looks at all the key players involved - be they tourists, host communities or
industry members - and considers a number of approaches and techniques for
managing tourism impacts successfully. Now in a third edition, this bestselling text
has been fully revised to include: New material on: terrorism, sustainability, climate
change, sex tourism, heritage tourism, theories of tourism planning and GIS. New
chapter on Destination Planning and Management Updated tourism data and
statistics Case studies on urban tourism, pro-poor tourism, cruise ship tourism, coral
reef tourism, historic monuments, eco-labels, codes of conduct and sustainable
tourism from both developed and developing regions, including Australia, Iceland,
Spain, the UK, Namibia, the Arctic and Antarctica. A companion website including
PPTs, video and web links. The text is written in an accessible style and includes a
plethora of features that engage and aid understanding. This accessible yet
academically rigorous introduction to tourism impacts, planning and management is
essential reading for all tourism students.

Managing Tourism Crises
Routledge In a world of increasing uncertainty it is vital that managers within the
tourism industry are equipped with superior decision making skills and expertise
necessary to deal with crisis conditions. Tourism Crises provides an eﬀective
synthesis of crisis management and tourism research with a solid theoretical
foundation. It examines the principles and practices of crisis management within the
context of tourism as a multi-sector industry. Using up to date international case
studies, it tackles the following areas: · Political disturbance: the relationship
between politics and tourism and political inspired tourism crises. · Social unrest:
host-guest relations and tourists as targets of unrest · Economic instability: crises
arising from ﬂuctuating exchange rates and lack of investor conﬁdence ·
Environmental conditions: natural disasters and health crises · Technological crises;
transport accidents and crises arising from technical failure · Corporate crises.
Human resource issues and questions of ﬁnance With a user-friendly learning
structure, each chapter will assess the presence of and tendency towards particular
types of crisis, supported by a series of examples and cases, which describe
organisational situations, challenges and responses. Approaches to managing crises
will be assessed and appropriate tools and techniques of crisis management are
explored, enabling readers to gain an insight into this critical aspect of tourism
decision making and equipping them with the skills and expertise necessary to deal
with crisis conditions.
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Public Memory, Race, and Heritage
Tourism of Early America
Routledge This book addresses the interconnected issues of public memory, race,
and heritage tourism, exploring the ways in which historical tourism shapes
collective understandings of America’s earliest engagements with race. It includes
contributions from a diverse group of humanities scholars, including early
Americanists, and scholars from communication, English, museum studies, historic
preservation, art and architecture, Native American studies, and history. Through
eight chapters, the collection oﬀers varied perspectives and original analyses of
memory-making and re-making through travel to early American sites, bringing
needed attention to the considerable role that tourism plays in producing—and
possibly unsettling—racialized memories about America’s past. The book is an
interdisciplinary eﬀort that analyses lesser-known sites of historical and racial
signiﬁcance throughout North America and the Caribbean (up to about 1830) to
unpack the relationship between leisure travel, processes of collective remembering
or forgetting, and the connections of tourist sites to colonialism, slavery, genocide,
and oppression. Public Memory, Race, and Heritage Tourism of Early America
provides a deconstruction of the touristic experience with racism, slavery, and the
Indigenous experience in America that will appeal to students and academics in the
social sciences and humanities.

Tourism, Tourists and Society
Routledge Tourism, Tourists and Society provides a broad introduction to the interrelationship between tourism and society, making complex sociological concepts and
themes accessible to readers from a non-sociological academic background. It
provides a thorough exploration of how society inﬂuences or shapes the behaviours,
motivations, attitudes and consumption of tourists, as well as the tourism impacts on
destination societies. The ﬁfth edition has been fully revised and updated to reﬂect
recent data, concepts and academic debates: • New content on: mobilities paradigm
and the emotional dimension of tourist experiences. • New chapter: Tourism and the
Digital Revolution, looking at the ways in which the Internet and mobile technology
transform both tourist behaviour and the tourist experience. • New end-of-chapter
further reading and discussion topics. Accessible yet critical in style, this book oﬀers
students an invaluable introduction to tourism, tourists and society.

The Business of Sustainable
Tourism Development and
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Management
Routledge The Business of Sustainable Tourism Development and Management
provides a comprehensive introduction to sustainable tourism, crucially combining
both theoretical and practical approaches to equip students with the tools to
successfully manage a sustainable tourism business or destination. Covering a range
of crucial topics such as mass tourism, alternative tourism, human capital
management, and many more, this book incorporates a global curriculum that
widens the sustainable tourism debate to include theoretical perspectives, applied
research, best-practice frameworks, business tools, and case studies, facilitating a
more comprehensive sustainable tourism educational strategy. Information on how
to eﬀectively implement strategies that can be applied to business environments,
entrepreneurship, and job skills to enhance career preparation is at the forefront of
this textbook. Highly illustrated and with an interactive companion website including
bonus learning materials, this is the ideal textbook for students of tourism,
hospitality, and events management at both undergraduate and postgraduate levels.

The Palgrave Handbook of Prison
Tourism
Springer This extensive Handbook addresses a range of contemporary issues
related to Prison Tourism across the world. It is divided into seven sections: Ethics,
Human Rights and Penal Spectatorship; Carceral Retasking, Curation and
Commodiﬁcation of Punishment; Meanings of Prison Life and Representations of
Punishment in Tourism Sites; Death and Torture in Prison Museums; Colonialism,
Relics of Empire and Prison Museums; Tourism and Operational Prisons; and Visitor
Consumption and Experiences of Prison Tourism. The Handbook explores global
debates within the ﬁeld of Prison Tourism inquiry; spanning a diverse range of topics
from political imprisonment and persecution in Taiwan to interpretive programming
in Alcatraz, and the representation of incarcerated Indigenous peoples to prison
graﬃti. This Handbook is the ﬁrst to present a thorough examination of Prison
Tourism that is truly global in scope. With contributions from both well-renowned
scholars and up-and-coming researchers in the ﬁeld, from a wide variety of
disciplines, the Handbook comprises an international collection at the cutting edge of
Prison Tourism studies. Students and teachers from disciplines ranging from
Criminology to Cultural Studies will ﬁnd the text invaluable as the deﬁnitive work in
the ﬁeld of Prison Tourism.

Consumer Behaviour in Tourism
Routledge Now fully revised and updated, the third edition of this bestselling text
provides students with a vital understanding of the nature of tourism and
contemporary tourists behaviour in political, social and economic context and how
this knowledge can be used to manage and market eﬀectively in a variety of tourism
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sectors including: tourism operations, tourist destinations, hospitality, visitor
attractions, retail travel and transport. This third edition has been updated to
include: New material on the impacts of IT on research and marketing
communications, the rise and inﬂuence of social media and virtual technology, the
growth in the interest of sustainable tourism products including slow food, the
experience economy and new consumer experiences including fulﬁlment. New
international case studies throughout including growth regions such as the Middle
East, Russia, Europe, China, India and Brazil. New companion website including
Power point slides and a case archive. Each chapter features conclusions, discussion
points and essay questions, and exercises, at the end, to help tutors direct studentcentred learning and to allow the reader to check their understanding of what they
have read. This book is an invaluable resource for students following tourism
courses.
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